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4(25;.95)=1.708 » 1(25;.975)=2.060 » 1(25;.99)=2.485 -

(2) 348 sbHefd F(1,25;.95) X M(HEF M AR, » BARM) - (32 F(nln2p) 55 FadE A nl BoBE
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[A3] 4 XY # — [ # % $ (random variables) » 8 3% s = % & 17 E {fi (expectation)(i.e., E(X), E(Y)) & 4 2 ¥
(variance)(i.e., Var(X), Var(Y) & 7 4 » 3% % Cov(X,Y) & XY 2 & # ¥ (covariance) - R4 Z=aX+bY (a,b
208 0 HARE S U Cov(X,Z)R M A 4 XY ZREUR/ZFEBZXTF - [6%])
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E(S) = Bl(1/m) Y s1(X; — X )1 = B[/ S ii(i— 1) - (X - )] =...

[AS] 1448 R #1547 (ANOVA)# A& £ 48 # 4% (null hypothesis testing) - # B 2 71 B 3 IR
(alternative hypothesis)& F & i ? [5%]
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* 100 FREEBAPERBURE RIEOFFEAE NR(GES TP | 2B MBI XRERATL)
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Bl o Rek R~ Sk SEMY TS BMM L6 ZDHREMAIE  BBATEA + 42T o 41217
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[B2] ke R BB A LA S MMATTRETRERBE - HULBER—EROELEA T ARELER

BER ) R4 ? (REHE 28RS ETEEWRENERSANE LS > 363 R B ba i o]
reyiRiaR) [10%]

[B3] 55— T 42 A 3R B & 32 # (ltem response theory) | A 458 it 48 R REEAM? (EREE
@A R RRR) [8%) |

Bl r@RE LA T o LR ER & $20) BA 32 35 (classical test theory) ; & T8 B R e #H(ltem
response theory) ; RERIMEL P HHBAGR?  [5%)
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[C] 22 T s

[C1] ### 4 3 Mediating variable » Moderator variable » Cohort-sequential design + Proportional stratified
sampling - [8%]

[C2] s % t472 % & (Institutional Review Board) &R 4 AW =7 S M E S LR AdT - [6%]

[C3] 35 t F @3 3048 & ¥ (Abstract) 4 9 7 42 3% 3t BIRA et E - [8%]

This study uses a within-subjects design. Twenty-one participants read a Chinese word as a prime and then a
symbol as a target. They judge if the symbol is a real Chinese word or not. There are three kinds of primes, 20 real
words (visually similar to the target), 20 real words (visually dissimilar to the target), and 20 non-words. The
paired t-tests on reaction times of the target show no si gnificant differences among the three primes. Therefore,
visual similar words and visual dissimilar words have the same effect on participants’ judgments.
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