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(1) Hofstede’s value framework vs. The GLOBE value ﬁ:amework (for assessmg cultural value)
(2) Rational decision making mode] vs. Bounded rationality

(3) Groupthink vs. Group polarization

(4) Distributive bargaining vs. Integrative bargaining

+ (5) Mechanistic model vs. Orgamc model (organizational strugtural de31gn)
' (6) Orgamzatlonal culture vs. Organlzanonal climate

(7) Etic approach vs. Emic approach

(8) Job analysis vs. Competency modeling

(9) Career management vs. Career development

(10) Positivist approach vs. Interpretivist approach (for consumer behavior research) -

- (11} Theory of reasoned action vs. Theory of trying (consumer attitude model)
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Attribution i © Social exchange theory ' 'Séci'al cég_riitiori theory
Regulatory focus theory Self-determination theory Emotion
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Leadership - Selection interview Consumer involvement

Worl team . Performance appraisal ~ Consumer decision making
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